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Concept of ZAP Ad 

A digital media that inserts still cut ad images during channel zapping time  

(in accordance with targeted schedules.)  

 

Channel Zapping with ZAP Channel Zapping without ZAP 

Channel 
Change 

CH.15 

BLACK SCREEN 

during 1~2 seconds of channel zapping 

Channel 
Change 

CH.15 

ZAP AD 

during 1~2 seconds of channel zapping 

ZAP Ad to be shown when viewer exits from target channel 
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< ZAP Ad Recognition among ZAP Viewers > 

- 80% of all ZAP viewers recognize ZAP Ad - 

Survey results among D’live, Tbroad, and HCN 

(Source:  Gallop Korea,, Sep 2017) 

79.3% 
ZAP Ad Recognition 

Viewability 
Due to high attention rate to TV screen during channel zapping, ZAP Ad is a premium inventory that’s  

recognized by 80% of viewers. 
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Targeting 
Targeting by region, channel, and time would allow advertisers to precisely match target audiences to that of 

campaign characteristics.  

Channel Targeting 
Targeting based on TV channels  

• Individual Channel 

TVN, JTBC, TV Chosun, Channel A, MBN 

 

• Group Channel Pack 

CJ E&M Pack, Drama Pack, Movie Pack, 

Entertainment Pack,, Sports Pack, News 

Pack, Lifestyle Pack, Kids Pack, 

Documents Pack, Game Pack, Edu Pack 

Time Targeting 
Targeting based on time 

• 1 Hour   

10:00~10:59, 11:00~11:59, 12:00~12:59, 

13:00~13:59, 14:00~14:59, 15:00~15:59,  

16:00~16:59, 17:00~17:59, 18:00~18:59, 

19:00~19:59, 20:00~20:59, 21:00~21:59, 

22:00~22:59, 23:00~23:59, 24:00~24:59 

 

• 2 Hour 

07:00~08:59 

 

• 6 Hour 
01:00~06:59 

 

Regional Targeting 
Targeting based on regional platform 

• CATV 

D’live, Tbroad, HCN, CJ Hello, JCN 

• Satellite DTH 

KT Skylife 
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Exclusive Inventory Sales 
Subscribed inventories is operated in a exclusive basis rather than rolling basis, 

exposing a single campaign creative per specific platform, time, and channel.  

<Subscription> 

1. Platform – Dlive (cable) 

2. Period – 01.03.2018~31.03.2018 

3. Channel – TVN (CH.16) 

4. Time – 21:00~21:59 

A subscribed campaign will be shown exclusively for 

D'live cable platform for month of March between 9-

10 PM, for TVN on CH.16 .  

Example Platform 

Time Period 

Channel 

Exclusive 
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Operating Method 
• When a valid viewer* changes from a target channel to a different channel, the specified ad image 

for target channel will be shown continuously until viewer finds new target channel.  

• ZAP is priced based on guaranteed CPM with one exposure being one impression.  

CH.15 CH.16 

CH.18 

CH.17 CH.18 

Switch to CH.18 after watching  
CH.16 for less than 3.5 seconds 

Switch to CH.16 after watching CH.15  
for more than 3.5 seconds 

Watched CH.15 more than 3.5  
seconds then changed to CH.18 

Switch to CH.18  
after watching  
CH.16 for more  
than 3.5 seconds 

Switch to 
CH.17 after 
watching  

CH.16 for more 
than 3.5 
seconds 

1 impression for  
Pepsi Campaign 

1 impression for  
Trevi Campaign 

 Target 

• CH.15 JTBC  targets  ‘Pepsi’ campaign – Viewer who watched JTBC for more than 3.5 seconds between 10:00~10:59 PM 

• CH.16 TVN  targets  ‘Trevi’ campaign –  Viewer who watched TVN for more than 3.5 seconds between 10:00~10:59 PM 

Targets Trevi Campaign 

Targets Pepsi Campaign  

* Valid Viewer : Viewer who stayed more than 3.5 seconds for target channel and time 
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Campaign Reporting 
Provides up-to-the-minute campaign execution statistics through ad agency-only webpages.  

Data includes cumulative impression by date, time, region and reach. 
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ZAPPLE AD 

2017-12-01~2017-12-31 

31일 

ZAPPLE 

ZAPPLE AD. 

ZAPPLE AD 

60,000,000 

0 

60,000,000 

64,800,000 

65,100,000 

925 

921 

7,250,000 

5,655,000 

78% 

11.51 

98.8% 

100.4% 

• Campaign Summary (Cumulative 
Imps., Unique Reach, etc.)  
 

• Serviced STB 

• Frequency 

• Reach ratio by region 

• Execution data by channel 

• Execution data by date 

• Execution data by time 

• Execution data by region 

 Reporting Item 
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Campaign 

Period 

No. of Days 

Advertisers 

Agency 

Supervisor 

Budget (KRW) 

Bonus (KRW) 

Execution KRW) 

Guarantee Imp. 

Actual Imp. 

Guarantee CPM Progress (%) Date Serviced STB 

Reached STB Guarantee CPM 
Progress (%) Imps. 



Features of ZAP ZAP is an effective advertising platform for Re-messaging based on the characteristics of High Reach and 

Premium Viewability. 

 Client Viewer ZAP Ad 

 

Reach up to 1.81 mn viewers 

High-Reach 

Premium inventory that’s recognized by  

80% of all ZAP viewers 

Viewability 

Effective ad platform  

for 

Re-Messaging 

Accurate Targeting & High Reach Ratio 

leads to enhanced  

awareness and appeal 

 for ad campaign. 
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1. Guarantees only the number of impression without confirming 

specific section. The section may be changed arbitrarily.  

 

2. Compared to targeting product, Non-targeting offers higher 

bonus rate and, thus, higher impression and lower CPM.  

> Non-Targeting Product 

ZAP Products Platform choice between Digital Cable and Satellite DTH. 

Digital Cable has Targeting and Non-Targeting products. 

Monthly 
subscription 
(KRW 000) 

Bonus (%) 
Bonus 

(KRW 000) 

20,000 

100% 

20,000 

30,000 30,000 

40,000 40,000 

50,000 50,000 

1. ZAP guarantees number of impressions corresponding to a 

subscription segment.  

 

2. SSA section for individual channels can be subscribed to only 

one section per KRW 20 mn subscription. 

 

3. Bonus Policy 

1) Bonus policy is applicable only to section A and B.  

2) No bonus if subscription is limited to section SSA or 

specific channel.  

3) Bonus policy cannot be duplicated. 

> Targeting Product 

Subscription 
month 

Monthly 
subscription  
(KRW 000) 

Bonus (%) 
Bonus 

(KRW 000) 

1 month or 
higher 

10,000 160% 16,000 

20,000 182% 36,400 

30,000 186% 55,800 

40,000 186% 74,400 

50,000 186% 93,000 

1. A single ad image per monthly subscription of KRW 10 mn 

 

2. SSA section for individual channels can be subscribed to only 

one section per KRW 10 mn subscription.  

 

3. The product is sold based on section and each section has a 

specific subscription amount and guaranteed impressions.  

> Targeting Product 

Subscription  
month 

Monthly 
subscription  
(KRW 000) 

Bonus (%) 
Bonus 

(KRW 000) 

1~2 

20,000 5% 1,000 

30,000 15% 4,500 

40,000 30% 12,000 

50,000 50% 25,000 

3~5 

20,000 10% 2,000 

30,000 20% 6,000 

40,000 35% 14,000 

50,000 55% 27,500 

1. All CATV platforms are sold on integrated basis with minimum monthly subscription amount of KRW 20 mn.  

2. As of the publication date, the number of CATV subscribers are 5.95 mn with 1.28 mn for  D'Live.  1.65 mn for Tbroad, 0.80 mn for 

Hyundai HCN, 2.10 mn for CJ Hellovision and 0.12 mn for JCN Ulsan. 

3. Budgets are allocated based on CATV operators' usage rate and each sales section is sold exclusively to only one campaign. 

4. Allocation rate for each CATV operators are; D'live  30%, Tbroad  27.5%, CJ Hellovision 20%, HCN 17.5%, JCN  5%. 

CATV 

1. Minimum subscription amount is KRW 10 mn. 

2. As of the publication date, the number of KT Skylife 

subscribers are 1.30 mn.  

3. Each sales section is sold exclusively to only one campaign. 

DTH 
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» Automobile 

» Construction / Property » Cosmetics 

» Fashion / Shopping 

» TV / Movies 

» Health 

» Food & Beverages 

» Alcohol 

» Travel / Leisure 

» Mobile App / Game 

» Finance 

» Public Institutions 

» Lifestyle 

» Others 

Key Clients 
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1F, 27, Seolleung-ro 127-gil, Gangnam-gu, Seoul, Korea 
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